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characteristics of several types of sources, such as material, written, and visual. For example,
some monuments of material culture have preserved inscriptions and images. In particular, a
book can be considered both a written source and a material or visual one. Images are
integral elements of many monumental structures (temples), coins, medals, seals, jewelry,
tableware, precious weapons, clothing, and more [1].

The specifics of teaching history in primary school imply the use of not only material
sources, but also their images and historical reconstructions made on the basis of their study
by historians. That is, they can be analyzed both on photos or reconstructions, as well as by
visiting a museum or a museum site and see the real exhibit [2].

We believe that working with historical sources in history lessons should be systematic,
gradually complicating both the sources themselves and the research tasks for them - from
short to more complex sources, from simple questions to complicated ones. The research
task for a historical source should contain: 1) the expected way of student activity (analyze,
determine, compare, prove, etc.); 2) the formulation of the task condition; 3) sources of
information (material source or their image, museum funds) [3].

Considerable attention in the curriculum and textbooks of history is paid to the issues of
development of architecture and art. This is due to the fact that monuments of architecture
and art works are “witnesses” of many historical events. The analysis of these monuments
allows to visualize history for students, to form in them an imaginative idea of a certain
historical epoch or a specific country. Monuments of art and architecture reflect not only
certain artistic styles and aesthetic tastes that existed in society at that time, but also a
certain level of development of production technologies, specific social phenomena,
historical trends [2].

Therefore, the use and processing of various historical sources in the educational process
allows students to master the methods of historical knowledge, contributes to the formation
of students’ skills of critical analysis of information, historical thinking in general. When
organizing work with a source, it is advisable to focus on active and interactive learning
methods - this makes learning effective, productive and interesting for students.
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ADVERTISING AS A MIRROR OF THE EPOCH: A METHOD OF ANALYSIS
OF ADVERTISING MATERIALS IN HISTORY LESSONS

Advertising is an integral part of the information society. People encounter it in various
situations and environments: while watching TV shows, websites, reading periodicals,
visiting shops, traveling by transport, walking along the streets of cities and villages. It is
hard to imagine modern life without advertising. It has a huge impact on almost all major
spheres of human activity.

19



International scientific-practical conference “Current issues of science,
education and society: theory and practice”: conference proceedings

Advertising as a social and cultural phenomenon has gone a long way of evolution from
simple announcements to complex types of advertising products. Advertising existed before
the invention of printing. Archaeologists find evidence of advertising in the form of tablets
with images of goods or services. In addition to visual (pictorial) advertising, there was also
sound advertising. In fact, the word “advertising” comes from the Latin “reclamer”, meaning
“to shout out”. In ancient times, heralds walked through the streets of cities announcing
goods, services or events. With the advent of printing, advertising acquired a new format -
leaflets and posters [1; 2].

It is also important to note that advertising is a unique and valuable historical source.
Depending on the purpose, it is divided into types: 1) commercial or economic; 2) political
and 3) social. Commercial (economic) advertising reflects the development of society in the
spheres of trade, industry, agriculture, transport, services, tourism, fashion. Social
advertising is aimed at attracting public attention to social problems, moral values and
principles, forming public opinion, positive attitude to state structures, armed forces and so
on. Political advertising aims to influence certain groups of population and electoral groups,
to encourage them to participate in political processes, especially political choice.

Advertising is also a valuable historical source of everyday life of people in a certain
historical epoch. For example, the assortment of advertised goods allows to reproduce the
material world (clothing, furniture, dishes etc.), luxury items, food, types of services, fashion
etc., and with the help of statistical data, memoir literature - to imagine the level of living of
the population. Advertising can also be a source for studying the cultural life in the region -
for example, advertising posters about theatrical performances, performances of athletes,
circus artists and so on [3].

For the analysis of advertising as a historical source, we suggest that students follow this
algorithm [4]:

1. Carefully examine the advertising poster / read the advertising announcement.

2. Determine which historical period the advertising image or text announcement
belongs to. Justify your answer.

3. Determine the type of advertising (commercial, political, social) and its purpose (to
inform, persuade, influence, etc.).

4. Determine the means of advertising (text, image, sound, video, etc.) and their features
(style, language, color, symbols, metaphors, etc.).

5. Determine the target audience of advertising (by age, gender, social status, interests,
etc.). Support your answer with arguments.

6. Determine what representations and stereotypes are used in advertising.

7. Make conclusions about advertising as a historical source (its reliability, significance,
usefulness, etc.). What information about the development and state of society can be
obtained from advertising (economic development, social / social system, everyday life,
morality, features of political life, etc.)? What elements of advertising help you make such
conclusions? Check your conclusions by comparing them with information from other
sources?

8. What did you learn from analyzing advertising? What attracts or repels you in it? It is
also important to draw students’ attention to the fact that advertising is also a source for
studying social psychology, psychological features of different strata of population, and
sometimes the general psychological atmosphere of the epoch under study [3].

Thus, advertising is a valuable historical source, as it contains information about the
lifestyle, tastes and demands of consumers and indirectly - about the economic and social
state of the country. The use of information about the features of advertising in the
educational process requires the application of a special methodological approach. In
particular, the use of information about advertising will be more effective in combination
with other types of information, such as statistical materials, memoirs and artistic literature,
etc. Literature:

References

20



International scientific-practical conference “Current issues of science,
education and society: theory and practice”: conference proceedings

1. Bougapenps b. b. EBosioniiHUNM pO3BUTOK peK/aMHU: COLiaJIbHO-iCTOPUYHUM aCHEKT.
Haykosi npayi [YopHOMOpCcbKOro JepxkaBHoro yHIBepcHTETy IMeHI [letpa Moruan
komiekcy «Kuepo-MoruagHcpka akagemiar]. 2014. T. 234, Bun. 222. C. 55-59.

2.06sacoBa O. I. TlocibHUK A0 BUBYEHHs AUCHUIIIIHM «IcTopis peksamu». JlHinpo,
Ykpaina: JIHY imeni Osiecs 'onuapa, 2015. 44 c.

3.Mopos II. B, Mopo3s [.B. BukopucrtaHHa pekJaMHU fK ICTOPUYHOrO /pKepesa B
WKIJIbHUX NipyYHUKax icTopil: MeToJuKa po6OTH B YMOBaxX JAOCJiJHULIBKOIO HaBYaHHS.
IIpo6iremu cyyacHoro nigpyyHuka. Bumn. 18, 2017. C. 105-117.

4. Mopos II. B.,, Mopos 1. B,, Bnacos B. C. IcTopia Ykpainu B mxepeJsiax: npakTUKyM. Kuis,
Ykpaina: TOB «KOHBI IIPIHT», 2021. 564 c. URL: https://lib.iitta.gov.ua/729083/

[lo3neena A. II.
CTyZleHTKa $aKyJbTeTy Clieljia/ibHOI Ta iHK/II03UBHOI OCBITH
YKpalHCbKUH JlepKaBHUN YHIBEPCUTET
iMmeHi Muxaiia /I[paromaHoBa

IIJIAXA ONMTUMI3ALIT EKOJIOTTYHOT'O BUXOBAHHSA YYHIB
[IOYATKOBHUX KJIACIB 3 [IOPYIHEHHAMH CJIYXY

3rigHo KoHpennii npo exKoJsoriyHy ocBiTYy B YKpalHi, OCHOBHMMH CTpaTeriYHUMH
HanpsMKaMU PO3BUTKY €KOJIOTIYHOI OCBITH €: po3po6Ka HAYKOBHUX OCHOB HelepepBHOI
€KOJIOTIYHOI OCBITU Ha ocHOBI HauioHanbHOI JOKTPUHU po3BUTKY OCBiTH y XXI cTouiTTi,
3/I00YTKIiB YKpaiHCbKOI Ta 3apyOi>kHOI mNejaroriyHoi NpaKTHUKH; IOCTYIOBe IOeTalHe
pedbopMyBaHHSI €KOJIOTiUHOI OCBITM 3 ypaxXyBaHHsSM CBIiTOBOro Ao0cCBiAy; $OpMyBaHHSA
IIOKOJIIHb 3 HOBOIO €KOJIOTIYHOK KYJIbTYpOl0, HOBUM €KOJIOTIYHUM CBITOrJIALOM Ha
NpUHLMNAX TYMaHi3My, eKoJiorisalii MHC/IeHHS; PO3BUTKY MDKHApOJAHUX 3B'SI3KIB Ta
CHiBpOOITHUI[TBA Yy TJy3i €KOJIOTiYHOI OCBITM Ta HayKW. 3BiZiICH, TOJIOBHUMHU TaKTUYHHUMU
3aB/IaHHSIMU MalOTb OyTH: po3poOKa Ta MOCTiHe BAOCKOHa/IeHHS /lep>kKaBHUX CTaH/APTIB,
po3pob6ka ¥ BUJaHHA SIKICHOI HaBYaJIbHOI JliTepaTypu 3 eKoJiorii, po3pobka eKoJIOriYHUX
pajio- i TesenporpaM, 3aJiydeHHS TPOMAZICbKUX €KOJIOTIYHUX OpraHisalii 10 NOLIUpPeHHS
€KOJIOTIYHUX 3HaHb TOLIO [4].

[Iporpamoro HYI mnepenbayaeTbcss CTBOPEHHS YMOB [Jis BCEOGIYHOTO PO3BUTKY
OCOOUCTOCTI Ta CHPUSAHHA 3aliKaBJeHOCTi Y4YHIB [0 OCBiTHbOro mnpouecy. [IpoekTHa
JisiIbHICTD — epeKTHBHA GpopMa y peaJiizallil HaMiueHUX 3aB/aHb. lllo nepegbavae usa popma
po6oTu? KoMmjiekc mpakTUYHO yCiX MeToAiB, ¢opM Ta 3ac06iB €KOJIOTIYHOTO BUXOBAHHS:
po6oTa 3 Y4YHAMH, [OCTAaHOBKA TeaTpa/ibHUX BHCTaB, NPOBEJIeHHS MalcCTep-KJaciB,
3a/lyyeHHs1 0aTbKiB, NpPOBEeJEHHS KOHKYpPCiB, BBeJEHHS UL[0JJEHHUKIB CIOCTEPEXKEHD,
OpraHi30BYBaHHS €KCKYpCil, TYPUCTUYHHUX I[OXOJiB, NPUOUpPAHHA TepUTOpii LIKOJH,
03eJIeHEHHS MICT Ta CiJl, 3aXMCT €eKOJIOTIYHUX NMPOEKTIB, IpOBeJjeHHS BUXOBHUX 3aXOJiB.
BUKOpHUCTOBYIOTbCS HAacCTylHi MeTOAY Ta NPUUOMU: Gecifu, pO3MOBiJl BUMTEJS, YUTAHHSA
JUTAY0] XyJ[0KHBbOI JliTepaTypH, pO3r/afaj J[UAAKTUYHUX MaTepiasiB, o6pa3oTBopya
JiSIJIbHICTh, TOCTAaHOBKA BUCTAaB, y4aCTb Yy €KOJIOTIYHMUX aKIlisgX, IMeperysaj KiHodilbMiB,
KHMUT, KOJIEKLIOHyBaHHSA NpeJAMeTiB IPUPOJH, CIIOCTEPEXKEHHS AK CaMOCTIiMHA Ii3HaBaJibHa
JUSIIBHICTB, irpy, npans B KYTOUKY NPUPOAM Ta HA AiasHLi Towo [3].

JlepkaBol mnepesbavyaETbCs peaJsizallis He JiMIlIe BJIACHUX [OCATHEHb Y raaysi
€KO0JIOTiYHOI OCBiTH, a K 3apy6ixkHoi. HoBiTHI ¢dopmMH, MeToAM Ta 3aco6M €KOJIOTIYHOTO
BUXOBaHHA € Jiy»Ke BaXJIUBUMHU Ta CYTTEBUMM /I MOJIOLIUIUX LIKOJAPIB 3 NMOPYILIEHHAMHU
cayxy. [lo npukiazy, B YKpaiHi Habupae 06epTy Take NOHATTS K iIHK/JIIO3UBHUU TYPU3M 14
JliTell Ta MOJIOZi 3 OCOGJMBHMH OCBITHIMM NOTpebaMu, SIKMW [03BOJISIE BKJIIOUYUTH B
TYPUCTHUYHY AiJIbHICTb Oy/[b-IKy JIIOJWHY, He3aJeXHo BiJ ii Gi3MYHUX MOXKIMBOCTEH, 3
ypaxyBaHHSIM 0COGJIMBOCTeH ii mcHuxo@diziosorivyHOro cTaHy Ta PO3rJSAAAETbCA K 3acib
aKTHUBHOI colliasizanjii Ta peabiniTanii.

[loxogyu BUXiZHOrO [JHHA, BUI3AM HaA MPUPOAY, EKCKYypcCii [0 BHU3HAYHUX MiClb,
6araTofleHHI NOXOAM, TYPUCTCbKI 3MaraHHs-KOHKYpcH, decTHBaJi, MOAOPOXKi, eKCKypcil,
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